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UNIVERSITY OF PETROLEUM AND ENERGY STUDIES 
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Time: 03 hrs.                                                                                                                                 Max. Marks: 100 

Instructions:  

SECTION A  

S. No.  Marks CO 

Q 1  Attempt all questions. Each question carries 2 marks.  20  

 Q1. i)  Demand which exists for seasonal products can be classified under  

a.)  Unwholesome demand 

b.) Full demand 

c.)  Latent demand 

d.) Irregular demand 

 

               ii)  Time cost is 

_________________________________________________ 

 

 

              iii)  Which of the following is NOT a part of support activity given by 

Michael                      Porter 

a) Firm infrastructure 

b) Procurement 

c) Technology 

d) Operations 

 

              iv)   j.n.d. means 

_____________________________________________________ 

 

             v)  Which of the following is not a part of integrative growth strategy? 

a.) Backward integration 

b.) Forward integration 

c.) Upward integration 

d.) Horizontal integration 

 

             vi)  SBU means _____________________________________________ 

 

 

    

 

CO1 

CO2 

CO3 



            vii)  Which of the following is correct sequence for relationship marketing? 

 

a.) Suspect, prospect, first time customer, repeat customer, member, client, 

advocate, partner 

b.) Suspect, prospect, first time customer, repeat customer, client, 

advocate, member, partner 

c.) Suspect, prospect, first time customer, repeat customer, client, member, 

advocate partner 

d.) Suspect, prospect, first time customer, repeat customer, client, member, 

partner, advocate 

 

            viii)  Three personality concepts are other’s-concept, self-concept and 

_______________ 

 

             ix) Which of the following movement of SBU within BCG matrix quadrants 

is not                    possible directly?  

                    a) Questions marks to Dogs  

                    b) Stars to Cash Cows 

                    c) Question marks to Cash Cows 

                    d) Cash Cows to Dogs  

               

  x) Niche market is 

______________________________________________________ 

          

 

    

SECTION B  

 Attempt any 4 questions    

Q1.  Explain different market research approaches briefly.  
5  CO2,3 

Q2. Explain Michael Porter’s competitive forces.   
5  CO1,2 

Q3. What is diversification? Explain different types of diversification strategies.  
5  CO1,2 

Q4. Explain the different macro-environment factors significant for marketing.  
5  CO2,3 

Q5. Explain the psychological factors that influence consumer-buying behavior.  
5  CO 1,2 

SECTION-C 

 Attempt any two questions.  

 
  

Q1. With close reference to the case Raju Omlette evaluate the effectiveness of 

marketing strategies deployed by the company to establish the concept of STP.  

Suggest future strategies for the company in order to fight its competitors?                                                                                                                                      
15 CO3,4 



Q2. Q2. Highlight the reasons for loss of Nokia’s brand image and consequential loss of 

market share to its competitors. With close reference to the case ‘Nokia BL5C’ 

explain the impact of supply chain management and reverse logistics on brand image 

of Nokia.  

15 CO3,4 

Q3. With reference to the case ‘Google in China’ evaluate the impact of macro 

environmental factors when a firm tries to establish itself in foreign land.                                    

 
15 CO4,5 

SECTION-D 

Q Attempt all questions with reference to the text 
  

Q1. With reference to the attached text, evaluate the macro environmental factors that have 

contributed in giving birth to the premium market segment in the milk industry.     15  CO3,5 

Q2. Do a competitive analysis of the premium milk brands discussed in the case as compared to 
the traditional fragmented milk market. Suggest appropriate marketing strategies for the 
growth of these new brands.                                                                                                                              

15  CO4,5 
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SECTION A  

S. No.  Marks CO 

Q 1  Attempt all questions. Each question carries 2 marks.  20  

 Q1. i)  Demand which exists for seasonal products can be classified under  

a.) Unwholesome demand 

b.) Full demand 

c.) Latent demand 

d.) Irregular demand 

 

               ii)  Time cost is 

_________________________________________________ 

 

 

              iii)  Which of the following is NOT a part of primary activity given by 

Michael                      Porter 

a.) Outbound logistics 

b.) Service 

c.) Technology 

d.) Operations 

 

              iv)   j.n.d. means 

_____________________________________________________ 

 

             v)  Which of the following is not a part of integrative growth strategy? 

a.) Backward integration 

b.) Forward integration 

c.) Upward integration 

d.) Horizontal integration 

 

             vi)  SBU means 

______________________________________________________ 

 

 

 

    

 

CO1 

CO2 

CO3 



            vii)  Which of the following is correct sequence for relationship marketing? 

 

a.) Suspect, prospect, first time customer, repeat customer, member, client, 

advocate, partner 

b.) Suspect, prospect, first time customer, repeat customer, client, advocate, 

member, partner 

c.) Suspect, prospect, first time customer, repeat customer, client, member, 

advocate partner 

d.) Suspect, prospect, first time customer, repeat customer, client, member, 

partner, advocate 

 

            viii)  Three personality concepts are other’s-concept, self-concept and 

_______________ 

 

             ix) Which of the following movement of SBU within BCG matrix quadrants 

is not                    possible directly?  

                    a) Questions marks to Dogs  

                    b) Stars to Cash Cows 

                    c) Dogs to Cash Cows 

                    d) Cash Cows to Dogs  

               

  x) Niche market is 

______________________________________________________ 

        

 

    

SECTION B  

 Attempt any 4 questions    

Q1.  Explain different market research approaches briefly.  5  CO2,3 

Q2. Explain Michael Porter’s competitive forces.   5  CO1,2 

Q3. What is BCG Matrix? Explain the strategies based on BCG.  5  CO1,2 

Q4. Explain the different macro-environment factors are significant for marketing.  5  CO2,3 

Q5. Explain the psychological factors that influence consumer-buying behavior.  5  CO 1,2 

SECTION-C 

 Attempt any two questions.  

 
  

Q1. With close reference to the case Raju Omlette evaluate the effectiveness of 

marketing strategies deployed by the company to establish the concept of STP.  

Suggest future strategies for the company in order to fight its competitors?  

 

15 CO3,4 



Q2. With close reference to the case British Petroleum analyze the rebranding objectives 

of the company. Do you think Bp was successful in its rebranding initiatives? 

Support your answer with facts from the case.  

 

15 CO3,4 

Q3. With reference to the case ‘Google in China’ evaluate the impact of macro 

environmental factors when a firm tries to establish itself in foreign land.                                    

                                                                                                                                      
15 CO4,5 

SECTION-D 

Q Attempt all questions with reference to the text 
  

Q1. With reference to the attached text, evaluate the macro environmental factors that have 

contributed in giving birth to the premium market segment in the milk industry.     15  CO3,5 

Q2. Do a competitive analysis of the premium milk brands discussed in the case as compared to 
the traditional fragmented milk market. Suggest appropriate marketing strategies for the 
growth of these new brands.                                                                                                                              

15  CO4,5 

  
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 


