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SECTION A

S. No. Marks CO
Q1 Discuss different types of web analytics. 4 CO1
Q2 Justify the statement “Social Analytics and Web Analytics go side by side.” 4 CcO2
Q3 [llustrate the term “Purchase Funnel” in the context of Web Analytics. 4 CcO5
Q4 State the different models for organizing social media? Illustrate each of them in

brief. 4 Co4
Q5 Mention the two open source and two-licensed platform of web analytics. 4 CO1

SECTION B

Q6 Comprehend the impact, importance and benefit of social media. 10 COl1
Q7 State the ten distinct terms used in Web Analytics tool and explain the significance

of each of them. 10 COo2
Q8 [Nustrate the SMART methodology in context of social analytics. 10 CO4
Q9 Comprehend the various types of surveys performed under web analytics along with COo3

their benefits.

10
Or,

Define Mashup. Analyze the characteristics and types of Mashups. CO5
Q10 Ilustrate the different types of data collection mechanism from the web? Describe

each mechanism in details. CO3

Or, 20

Analyze the social media content creation process and interpret the issues involved CO4

in the process.
Q11 a) Interpret the different categories of dashboard in details. 10 CO4

10 CO5




b) Analyse the various mechanism of micro and macro conversions.
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