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EXECUTIVE SUMMARY

The project was about Social media optimization usage and its implications to generate an
intense amount of traffic on various sites. SMO is a part of internet marketing strategy which is used
to generate awareness through social media outlets.

My goal of social media optimization activities was to engage and interact longer with the
targeted social communities so that enough buzz and brand awareness is created about client’s
business in social circles.

I was generally used to perform some tactics of generating traffic to my client’s fan page
www.back2college.in. I had a team of 8 members at my internship each one was in different role.
My role is to generate traffic through social networking sites like Facebook,twitter,pininterest etc.
because online social networks like Facebook and Twitter are quickly becoming the fastest and most
direct way for customers and consumers to share their experiences about the products, services, and
experiences that they have.

The main reason for this is convenience — customers don’t want to spend time waiting on
automated phone lines to explain their situation. Another reason is the public nature of social media -
a complaint on a page with thousands of eyeballs on it is more likely to get noticed and resolved then
a private issue: -

Back2college.in is a site based on college going guys who missed their college life after being
passed from their college.

The objective of the project was to provide 1 lac conversion of users to the clients. This
conversion includes registered users with their valid id’s and contact numbers and these users were
mainly from 18 to 30 yrs of age group. The traffic diverting activities includes engagement with users
through innovations on various social networking sites.

The main responsibilities were to understand the new trends of college going guys their
interests, lifestyles and their activities on social networking sites.

The next part of my project is pay per click (PPC) is an Internet advertising model used to

direct traffic to websites, where advertisers pay the publisher (typically a website owner) when the ad
is clicked.

In this .mf)dule' we were supposed to bring the clicks on | iny client’s Link
Wg_@ in order to generate heavy traffic and awareness among targeted groups. PPC
also allows you to bid on keywords in order to secure a high search engine ranking.




CHAPTER 1: COMPANY PROFILE

Background

Wildnet Technologies Pvt Ltd is an ISO 9001:2008 certified company and google adwords
certified partner which stated out in Noida, India. At Wildnet Technologies, they are committed to
meeting your process specifications and quality expectations. Their multi-functional teams take pride
in doing the job right for you the first time.

Tag Line

“We’ll make you visible”
Vision

Wildnet aims to forge a long-term business relationship with clients, serving their
requirements and partnering them on a mutual growth path.
Mission

They use ethical methods to raise your website’s search engine visibility within the shortest
possible timeframes.

Their Clients

Virgin Mobile, Iffco-Tokio, Buniyad, Back2college.in, chocolate com, movers.com, Aircel,
FideSlity, Intelex & Total Med India etc.

Services

They have a number of service options on offer to boost your ranking on Search Engine
Results Pages (SERPs):

1. Search Engine Optimization (SEO)

Search engine optimization (SEO) is the process of improving the visibility of a website or
aweb page in search engines search results. In general, the earlier (or higher ranked on the search
results page), and more frequently a site appears in the search results list, the more visitors it will
receive from the search engine's users.

2. Social Media Optimization (SMO)

Wildnet technologies offers SMO services and these services are designed to help companies
like yours create a brand and then market their product & services through online social networks.

3. Pay Per Click (PPC)

PPC allows you to bid on keywords in order to secure a high search engine ranking.
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4. Link Building

Search engines use complicated algorithms to give better search engine page rankings to websites.
Link Building is one of the most important aspects in an effective SEO campaign. A website with
large number of high quality incoming links is viewed as a valuable resource by web visitors and
enjoys higher visibility and better rankings.

5. Web Designing

Their web design services cover comprehensive, targeted requirements for your business. Their
priority, as a leading web design company for the US, UK, Australian and Canadian organizations is
to assist their clients’ growth by giving their online presence a quantitative and qualitative boost.




CHAPTER 2: PROBLEM IDENTIFICATION & OBJECTIVE

Business problem

Wildnet technologies do online marketing of client’s website through social media
optimization technique. The major problem was llac conversion to client’s website
www.back2college.in as it was demanded by client.

Objective

The main objective of the project was to bring network traffic to clients’s and providing llac
conversion to the client’s website www.back2college.in.

This was accomplished through various techniques of Social media optimization.

Social media optimization (abbreviated as SMO) refers to the use of a number of social
media outlets and communities to generate publicity to increase the awareness of a product, brand or
event.

SMO is similar to SEO search engine optimization in that the goal is to create awareness and
create a specific action, such as driving traffic to a web site. Social media optimization refers to
optimizing your websites and content in terms of sharing across social media and network sites.
Usually social search and social proof go hand-in-hand with social media optimization.

Search engines are increasingly utilizing the recommendations of users of social networks
such as Facebook, Twitter, and Google+ to rank pages in the search engine result pages. Online
Social Networking sites like Facebook and Twitter has become the most popular mode of
communication between customer and consumer to share their experience about the product and
services.
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CHAPTER 3: LITERATURE REVIEW

Social Media Optimization (SMO) is all about to identify & reach out to your target audience,
and engage with them socially at their own terms. The rule of the game is that if you have a
commercial interest, do not plug into a social community unless you can add "value" to it.

Importance of online social communities and social media optimization cannot be ignored by
any business these days. Of late, preferences of people have changed a lot and most of the tech savvy
users now prefer to get updates for the products and services they want through social networking
sites like FaceBook, Twitter, Linkedin etc.

Though popular search engines like Google, Yahoo, Bing, Ask, Altavista etc. still attract
substantial number of users every day by means of their organic search queries, the fact is that
growing popularity of social media has taken a good chunk of online users away from these search
engines. Facebook is still the king in social media and is registering over 2 million unique visitors per

‘day in the UK alone. This speaks volumes about the impact and potential of social networking sites.

Social Media Optimization — Potential and possibilities
Creating your buzz in social media

A substantial number of internet users remain logged in to social networking sites for most
part of the day, or even at late nights. To reach these users and to attract their attention towards your
business, it becomes imperative that you take the help of SMO professionals. The team of seasoned
Social Media Optimization (SMO) professionals at Wildnet technologies Pvt. Ltd. has the expertise
in creating awareness and buzz about your business in professional and other online social
communities.
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SMO-PART OF INTERNET MARKETING

SMO is an important part of internet marketing/e-marketing. Intemet marketing is considered
to be broad in scope because it not only refers to marketing on the Internet but also
includes marketing done via e-mail and wireless media. Digital customer data and electronic
customer relationship management (ECRM) systems are also often grouped together under internet
marketing.

Internet marketing ties together the creative and technical aspects of the Internet, including
design, development, advertising and sales. Internet marketing also refers to the placement of media
along many different stages of the customer engagement cycle through search engine
marketing (SEM), Social media optimization (SMO),search engine optimization (SEO), banner
ads on specific websites, email marketing, content marketing, mobile advertising, and Web
2.0strategies.

Internet Marketing Tactics

There are many different technologies to facilitate your Internet marketing strategy. Some of
the most common and effective tools are:

1. Search Engines and Directories:

Search engines are one of the most popular means of finding web sites, second only to
following links on web pages.

Search engines help people find relevant information on the Internet. Major search engines
maintain huge databases of web sites that users can search by typing in keywords or phrases.

Advertise your message. Web directories/search engines are information, gateways that have
high traffic and are good for displaying advertisement banners. They are used to find Internet
information and for this reason, appeal to broad target groups.

E-zines (Online magazines): These publications are focused on specific topics and may be a
way to reach a target audience interested in that subject. Some companies have gathered the e-mail
addresses of potential customers and used these lists to send out product information specific to client
mtcrests

Seven good reasons to establlsh an E- Zme

Establishes Trust

Brings Visitors Back

Establishes You as an Expert

Keeps Current & Potential Customers Up to Date on New Products & Services
Builds Relationships

Allows You to Build an Opt-In Email Marketing List

Keeps Your Website Fresh in Visitors' Minds

AN N N N Y N
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E-mail: Ethical methods of gathering e-mail addresses are through on-line registration built
into your corporate Web sites, or requests for information forms that request submission to your opt-
in lists.

An alternative is to purchase lists of customer e-mail addresses indexed by special interests
from a private company such as 'Postmaster Direct'.

Online customers are becoming increasingly selective about their relationships, the brands
they trust, and what they consider relevant. While most marketers are aware of privacy issues and the
risks of Spam, there is still need for improvement. Email marketing campaign management is still
fairly unsophisticated even at the largest of organizations.

Marketers have to think about the drivers of customer response and purchase. Over time, as
more is learned about your customer buying behavior, you can will isolate campaign and program
characteristics that drive your customer or visitor response and action. Isolating the behavior of high
value customers, business customers, or the minority of customers who prefer to buy online will be
critical. For example, new online buyers get referrals when shopping online, while experienced
frequent buyers prefer search engines.

Affiliate Marketing: Affiliate Marketing enables you to increase online sales by promoting
your products and services through a network of Affiliate sites on a payment-by-results basis.

It also provides the opportunity to generate additional revenue by exploiting your site's own
content to promote the products and services of other online Merchants.

A Merchant recruits content sites to partner with them as Affiliates in exchange for
commissions. A common third party provider such as Commission Junction can be used.

The Merchant provides their advertising banners and links to their Affiliates and assigns a
commission for each click-through to their site, subscription to their service, or purchase of their
products that is generated from those links.

Affiliates place the tracking code for these ads and links on their Web sites. This allows
clickthrough's to be tracked online and commissions to be calculated. If a product or service is
purchased, the customer pays the Merchant directly and the Affiliate is paid a commission for that
transaction. The dating giant adultfriendfinder.com has used this strategy to the maximum and has
eamned millions of dollars by proper implementation of this strategy.

Social media optimization is in many ways connected to the technique of viral marketing or
viral seeding where word of mouth- is created through the use of networking in social
bookmarking, video and photo sharing websites. Having a good social presence will help you to
increase your online exposure, traffic, leads and sales at minimal cost.

Not to be confused with Search Engine Optmuzatlon (although hlghly effectlve and
complimentary to SMO), a social media optimization campaign focuses on achieving your marketing
goals and branding needs by only using social media components.

11




TYPES OF SMO

It refers to those smo activities which user can see openly like
posts, contests & comments. These activities are done on social
networking sites because it is more faster than any other
promotion techniques.

This brings the concept of Fan page.

It is also refer to directly interacting user’s activity or those
activity performed at fan pages

*  This is also called front end activity.

* These activities are specially performed on social
networking sites like Facebook,My space, pin interest

+ For ex: Post Updates, running the contest, creating groups etc.
On page Tips:

Place your social media communication front-and-center on your website: This provides
another way for people to discover your social media channels and increases your visibility. You
want to be as many places as possible, and social media lets you do that in a scalable way.

Make your content easily shareable with single-step social sharing options: Ensure that

your social sharing options are easy-to-use, visible to users and included across your website, blog

and marketing emails.

Encourage Facebook Likesoff Facebook, as well as on Facebook: In striving to gain
Likes on your Facebook Page, be careful not to dismiss the importance of Facebook Likes on your
website.

Create shareable, interesting content: People aren’t as interested in promoting brands
across their social networks as they’re in promoting themselves. Users are looking for casy-to-share,
attractive content in a neat, pre-packaged format.

Routinely track your progress using a set list of social media KPIs: It's not worth
optimizing your social media, if you’re not also tracking your social media performance and
prioritizing what’s working.

12




OFF PAGE-SMO

It refers to those smo activities where direct submission of website link or content link to
other websites takes place.These activities can be done for boosting up the profile.

v" These are also known as Back end activities

<

For ex: Bookmarking, directory submissions, article submission, press releases etc .

v Offpage Social media optimization is everything that helps with your different social media
channels.

v' Off-page SMO activities include building mashups and incoming links, thus helping the web

property hosting the social media application become more popular on the internet.

Off Page Tips:

Grow your Twitter follower and Facebook fan base

The larger your follower/fan base, the more expansive your reach will become across these
social networks. The new Twitter is great for getting suggestions for who to follow. Each time you
follow a user, Twitter now suggests two more similar users to follow.

Facilitate conversation with Facebook status updates & Twitter

Instead of just using your Facebook Wall or tweets to syndicate content, make sure you’re
engaging your social media audience.

Create alignment between your social media channels and website

Treat your social media channels as an extension of your website. There has to be some
alignment between the channels. Strive to keep your brand messaging the same, at least at the meta
level, such as using your same overall marketing message, brand colors and company voice.

Tweets: Avoid self-promotion, be helpful and generous

Being overly self-promotional in the social media space is a surefire way to lose your
audience’s attention. Tweets should include a range of: relevant, interesting content; RTs of your
followers, customers, top influencers; your own content (recycle old content too); and, self-
promotion.
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